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Introducing Welcoming You Like Family
Some would call Welcoming You Like Family a new campaign, others may say it’s a
revitalized Brand message, really for us as a company it’s a way to reiterate our
commitment to the care of our Team Members, Guests and Neighbors, leveraging that
Loews Hotels DNA of intuitive service, authenticity and a family feeling.
The creation of Welcoming You Like Family began in 2019 and was originally planned
to launch in Mid-March. They say everything happens for a reason and in this case, that
is absolutely the truth. At a time where uncertainty and angst surrounding travel is at an
all-time high, we are able to take this new Brand message and leverage it even further.
Welcoming You Like Family is timely, and will resonate with existing and future
guests, giving that extra confidence and comfort that Loews Hotels has taken all of the
necessary measures to ensure they have a safe, secure and welcoming stay.
In fact, we have even taken it one-step further and as of today, have renamed our
safety and well-being protocols to be Welcoming You Like Family.
www.loewshotels.com/protocols.
Regardless of the destination, Loews Hotels will be here to safely welcome Guests with
warm smiles, thoughtful gestures, food that’s made with love and ultimately taking care
of guests like we take care of our own. Why? Because that’s what family does.
Today we launch Welcoming You Like Family operationally and amongst earned, paid
and owned channels. The extraordinary work and dedication from many disciplines
throughout the company, especially within the Commercial Team, is recognized and we
are grateful to finally be able to share it, nearly a year from its inception.
Below is a copy of the press release, which was distributed earlier this morning, and
also some of the new visuals that will accompany the Brand messaging.
Each of you help to ensure that we are treating our Guests like family, therefore we
thank you in advance for helping us to bring Welcoming You Like Family to life
throughout our hotels.
Welcoming you Like Family Press Release
Loews Hotels Launches New Brand Position: “Welcoming You Like Family”
Messaging is rooted in a commitment to the care and comfort of guests, drawing on
Loews’ dedication to intuitive service, authenticity and familial hospitality

NEW YORK (July 21, 2020) – Today, Loews Hotels draws on its core differentiator to
affirm its position as one of the nation’s leading hotel brands with “Welcoming You
Like Family,” a fresh brand position which defines Loews as more than simply a
collection of hotels, but a brand deeply rooted in welcoming and caring for guests like
family.
“In 2019 we began the process to identify a much-needed opportunity to define a new
brand message that captured what makes Loews Hotels different,” said Jonathan Tisch,
Chairman & CEO, Loews Hotels & Co. “Welcoming you like family clearly defines the
brand and what our hotels do best, which is care for guests just like we care for our own
family. While deeply ingrained in our DNA, this message resonates now more than ever
through providing guests with confidence and peace of mind when staying with Loews.”
“Welcoming You Like Family” captures the powerful feeling of familiarity and comfort,
which characterizes the Loews guest experience and is a philosophy that guides service
and operations and unites the 26 Loews hotels and resorts across North America. For a
Loews guest, this means experiencing intuitive service that meets their individual needs
with a certain level of informality, just like family. And, for a Loews team member, it
means delivering personalized service and being empowered to go above and beyond
to ensure each guest leaves feeling part of the Loews family, whether it is their first stay
or their tenth.
Now, more than ever, as travel resumes, travelers want to feel safe, protected and
cared for, just as they would at home, or when visiting family. ’Welcoming You Like
Family’ confirms Loews commitment to ensuring every guest feels just that way when
staying at a Loews.
“There couldn’t be a better time to stand behind what makes Loews distinctive in the
industry, and we understand that currently the future of travel is contingent on how
brands make guests feel,” said Sarah Murov, Vice President, Communications & Brand,
Loews Hotels & Co. “While important, guest comfort needs to go beyond
communicating cleaning protocols and statistics. Brands need to find a way to connect
with their guests and ensure that the human element to travel remains, even in our
currently physically distanced world. Through ‘Welcoming You Like Family’ we aim to do
just that.”
Loews is further defining its positioning through a revision of messaging across the
brand website, digital advertising, within the hotel guest experience and via earned
media channels, as well as through a refreshed visual identity. Additionally “Welcoming
You Like Family” will become the name of the company’s new and enhanced protocols
and standards. On property the new positioning is further reflected as part of the “new
normal” with thoughtful signage and touchpoints throughout hotels which guide guests

safely, and comfortably, throughout their stay. For example, Chat Your Service is a
hotel-wide texting service that makes it easy for guests to request whatever they might
need during their stay. Whether a guest needs a restaurant reservation, the AC turned
up, or extra hangers, they can be in touch with a team member immediately via text.
For reservations or more information about Loews Hotels, call 1-800-23 LOEWS or visit
www.loewshotels.com.
#####

Second Round of COVID-19 Disaster Relief Payments
Since opening in the last two weeks, there have been over 5,000 applications for the
second round of the COVID-19 Disaster Relief Fund with 3,311 applications already
approved. This fund is available for a limited time period for regular full-time and
part-time US based Team Members who are on an Unpaid Leave of Absence or whose
hours/compensation have been reduced. Applicant re-eligibility will be determined as of
your Round 2 application. To apply for a disaster relief payment in Round 2, eligible
Team Members will need to complete an application at www.loewshotelsrelief.com
using the new Round 2 access code 2020.
If you provided eligible documentation in Round 1, you will not need to re-submit
documentation in Round 2. If you did not apply in Round 1, you will need to submit
documentation to support your financial hardship as rent, mortgage, auto loan, utilities,
etc. Additional information will be provided through the application process.

New Loews Hotels & Co Team Member Relief Fund
This fund was recently created to assist Team Members in difficult times beyond the
COVID-19 pandemic. Financial assistance will be provided for eligible expenses to
Team Members who are impacted by events such as hurricanes, floods, tornadoes, and
other epidemics. In addition, Team Members who have lost dependent family members
(as defined by the IRS) will also be eligible to submit funeral expenses related to
COVID-19.

This fund provides a great opportunity for Team Members to contribute and assist their
peers during difficult times. Team Members can sign up to donate in Workday utilizing a
one-time or ongoing payroll deduction. All donations are tax-deductible in the U.S. to the
full extent permissible by law.
This fund will launch between now and August 1st. Additional information pertaining to
applying for the fund or contributing to the fund will be communicated later this month.

New Addition to Job Board
If you are interested in a job opportunity as a poll worker, information can can be found
in the Job Board section.

